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DISCOURSE (based on the materials of English and Azerbaijani languages)

As it is known media discourse covers many genres (television, newspaper, Internet, advertising,
etc.) and semi-genres (interviews, letters to the editor, websites, social networks, etc.). Compared
with other types of discourse, media discourse always draws attention to the relevance of the usage
problem of phraseological units, especially modified, transformed phraseological units. The modified
phraseological units are quite successfully used not only in the headlines of newspapers and magazines,
but also in billboards, in presentations of individual brands for a specific purpose. In the media
discourse, the application of modified phraseological units is widespread to convey to the reader
mainly satirical, ironic, humorous thoughts. The use of phraseological units in media discourse is much
more common than in other types of discourse. In particular, the correct use of phraseological units
in the headlines of newspapers and magazines is considered an effective means of achieving the effect
of satire and humor. At the same time, media representatives and journalists can use phraseological
units for conveying the necessary information to the reader or listener in the most efficient and concise
manner. In the texts where the phraseological units are used, the process of analyzing phraseological
units, especially the contextual approach to this process is of great importance for better assimilation
of meaning of the text. Thus, stylistic changes in phraseological units can occur only within the context.
1t may be noted that the problem of style is one of the most actual problems for the discursive process.
1t is denoted here that A. Naciscione called the use of phraseological units in newspaper headlines as
Umbrella use. The scientist considers that the author has to possess certain qualities for achieving
successful stylistic transformations of phraseological units in discourse: 1. Deep knowledge in the field
of phraseology and style; 2. Skills of stylistic discourse; 3. Creative thinking alongside with strong
imagination and cognitive abilities.

The article also includes some cases of phraseological units’usage in newspaper headlines:

1. Phraseological units maybe expressed in newspaper headlines in their dictionary forms, i.e.
without transformation and in forms in which different types of transformation are observed. Even
if the phraseological unit used in the heading does not occur in the text itself, it may cover an entire
chapter, book or article.

2. The heading can be expressed both in unchanged, basic, canonical form of the phraseological
unit, repeated at the beginning or in the last paragraph of the text, and with the help of the form
changed by the author.

Newspaper headlines always grab the reader's attention. Thus, they bring the idea of the text
to the fore, making it more explicit. The reader is offered a ready-made conclusion or is given
the opportunity to draw a conclusion himself or herself.

Key words: discourse, media discourse, phraseological transformation, newspaper headlines,
stylistic use

Formulation of a research problem. Western Discourse, as a complex process, involves

linguists have been studying the term discourse
since the 20th century. The word discourse means "a
long narration on some topic or a dialogue between
two people,” "written or oral communication",
"discussion", "dialogue between two people." As
a term discourse was first mentioned in the article
entitled as “Discourse analysis” by the influential
American linguist Zellig Harris. He approached
the discourse as a text. In general, discourse is
an ambiguous concept, but it is understood as speech,
language activity too [5, p. 7].
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understanding the idea expressed by the author
of the text and extralinguistic factors. Dijk Teun A.van
calls the discourse related to different spheres of life as
social practice. Based on it, various types of discourse
appear such as artistic, scientific, political, legal,
domestic, religious and other. The discourse of each
language is accompanied by ethno-cultural factors
specific to that language. Context is considered to
be one of the most important factors influencing
the formation of discourse. Dijk Teun A.van makes note
in his book “Ideology. Interdisciplinary Approach”



[lopiBHAIBHO-ICTOPUUHE | TUTIONOTIUHE MOBO3HABCTBO

that the context comprises the participants, their role,
goals, time and space surrounding them, general
background knowledge, etc. in the communication
process. The role of the communicative situation is
also emphasized in Dijk Teun A.van’s approach to
context. Thus, the communicative situation is valued
as an important feature that distinguishes discourse
from the text [9, p. 23], [10, p. 68].

Analysis of the latest research into this problem.
The researches done by Azerbaijani linguists - Azad
Mammadov, Fakhraddin Veysalli, Fikret Jahangirov,
Afgan Abdullayev, Misgar Mammadov, Lalandar
Ziyadova in the field of discourse draw special
attention, as they have made analysis of the concept
of discourse to determine its essence, structure,
types and different approaches to it. The issue of text
and context, playing an important role in discourse
formation, the types and genres of discourse were
clarified, the role of socio-cognitive, functional-
cognitive approaches to discourse was touched
upon in Azad Mammadov and Misgar Mammadov’s
textbooks “Cognitive perspectives of discourse”
and “Critical Discourse analysis”, including Azad
Mammadov’s “Studies in Text and Discourse”, Azad
Mammadov and Lalandar Ziyadova’s “Discourse
and Translation: functional-cognitive approach”.

Critical Discourse Analysis distinguishes two
types of discourse in terms of subject matter:
individual discourse and institutional discourse.
Individual discourse includes, first of all, types such
as dialogues, individual correspondence. The scope
of institutional discourse is wider. This includes
media, legal, political, academic or scientific,
religious and other types of discourse and relevant
genres (newspaper, radio, political speech, scientific
article, lecture, etc.) [5, p. 37].

The main task of the article is to analyze
the approaches to the usage of phraseological units
in discouse, its stylistic aspects in media discourse,

numerous cases of purposeful transformations
of phraseological units.
Statement regarding the basic material

of the research. Any discourse type consists of a num-
ber of discourse genres. For example, M. Talbot con-
siders the media discourse as a hybrid of genres. It
should be noted that the phenomenon of hybridization
can be attributed not only to genres, but also to differ-
ent types of discourse. Thus, in recent years, the phe-
nomenon of hybrid discourse types is in the fore-
ground. There are more similarities between the types
of political and media discourse (the fact that the dis-
course situation often occurs in real time, strong prag-
matic interest, etc.). Unlike these types of discourses,

literary and academic discourses do not occur in real
time, and the texts in these discourses are often writ-
ten. One of the characteristic features of many media
text genres (headlines, news, etc.) is informativeness.
It is also observed in some genres of academic text.
The other typical feature of media discourse is the sty-
listic stratification of vocabulary. Within one article,
you can find both words and expressions of scientific
and literary style, characteristic primarily of writ-
ten speech, and elements inherent in oral, colloquial
speech, which enliven information and make it more
accessible to the reader. In the analysis of media
discourse, along with the semantic level of words,
the metasemiotic level is also of paramount impor-
tance, where various stylistic techniques are studied
that serve to express a new metacontent, that is, con-
notative, metaphorical, figurative content in the con-
text [14, p. 231].

English language, being a global language, plays
a leading role in the media discourse. Having stud-
ied English at a professional level, it is necessary
to pay attention to the linguistic and stylistic fea-
tures of the media discourse, for being able to cor-
rectly perceive, analyze and interpret the informa-
tion contained in various media sources — electronic
and printed publications, radio and television. For
attracting attention, the information must be vividly,
expressively, emotionally presented to the audi-
ence [15, c. 385].

Nigar Valiyeva mentions in her book “Introduc-
tory course to the English stylistics” that the most
concise form of newspaper information is the head-
line. The headlines of news items, apart from giving
information about the subject matter, also carry a con-
siderable amount of appraisal (the size and arrange-
ment of the headline, the use of emotionally coloured
words and elements of emotive syntax), thus indicat-
ing the interpretation of the facts in the news item that
follows [13, p. 343].

The phraseological units are of particular interest,
without which almost no article can be so expressive
and impressive. Most of them give figurativeness to
special statements, bringing them closer to the artistic
style and sometimes giving them some poetic con-
notation. Let’s observe the usage of some phraseo-
logical units in various well-known newspapers. For
example, as “at the eleventh hour” which means “at
the last moment” (son anda, an son daqiqada) (“At
the eleventh hour, both India and Cuba threatened
the deal”

The Independent, 07.12.2013

At the eleventh hour, both India and Cuba threat-
ened the deal, but a temporary dispensation for
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developing nations helped see off India’s fears over
grain subsidies, and Cubas objections to removing
a reference to the US trade embargo on it were also
overcome. Son anda Hindistan vo Kuba aralarmdaki
sovdalogsmoni tohliikko altina atdilar, lakin inkisaf
etmokdo olan 6lkolors totbiq edilon miivaqqsti glizaste
osason, hom Hindistanin taxil subsidiyalar ilo bagh
narahatgiliglari, hom do Kubanin Amerika Birlogmis
Statlarmin Ticarat embarqosuna kegidi ilo bagl etdiyi
etirazlar da aradan qaldirildi. We come across here
with the following statement in the same article:

He added: “The new binding commitments to
streamline customs procedures and cut red tape
will help British exporters of all sizes to move their
products more efficiently around the world.” (Gom-
rik omoliyyatlarmin sadologdirilmosi vo Biirokra-
tik siirlindiirmogiliyin aradan qaldirilmasi tizro yeni
mocburi 6hdsliklor Britaniya ixracatgilarina forqli
6l¢iilords olan mohsullarmin biitiin diinya 6lkslorindoe
daha somarali alig-verigino kdmok edocokdir). As we
observe the idiom (phraseological units are called as
idioms by Western linguists) meaning “to circum-
vent bureaucratic obstacles (cut though the red tape,
which is often referred to as “red tape”) in order to
accomplish something” is used in its transformed
form (structural transformation of phraseological
units which is formed by reducing the elements).

The Independent, 07.12.2013

Call the shots — this idiom means fo be in
the position of being able to make the decisions that
will influence a situation. It is translated into Azer-
baijani as vaziyyati alo ala bilmak. Semantically it is
related with war and used as a headline for attracting
reader’s attention. E.g. America determined to call
the shots over deployment of ground troops Amerika
quru gosunlarinin yerlogdirilmasi ilo bagh voziyyati
olo almaga gorar verdi.

The Independent, 21.11.2011

the  elephant in the ‘room. The given
phraseological unit denotes a serious problem that
everyone is aware of but which they ignore and choose
not to mention (har kosin narahat¢liq duydugu, lakin
dilo gotirmak istomadiyi ciddi problem)E.g.The gr
owing budget deficit is the elephant in the room tha
t nobody wants to talk about. Artan biidco kasiri
otagda he¢ kimin haqqinda danismaq istomadiyi
ciddi problemdir. Elephant in the room: visitor
crashes through kitchen wall in Thailand. The idiom
is described here visually as an elephant crashing
through the kitchen wall looking for snacks.

The Guardian, 21.06.2021

in broad daylight / by open daylight. 1f someone
does something illegal or daring in broad daylight,
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they do it openly in the day time when people can
see it. You often use thils expression to emphasize
that their behavior is surprising or shocking (giiniin
giinorta ¢aginda) Army Jawan’s house burgled in
broad daylight

JAMMU: Thieves burgled a house of Army Jawan
in broad daylight at Bhawani Nagar area in Tallab
Tillo on Monday.

JAMU: Bazar ertosi giini Tallab Tillodaki
Bhavani Nagar bolgesinds ogrular Ami Cavanin
evini ogurladilar.

State Times News, 30.11.2021

Thus, an important issue that is common for
all types of text and genres is not only pragmatic
interest, but also how to achieve a cognitive effect.
However, when considering different text types
and genres, we find that pragmatic interest manifests
itself in more or less different discourse strategies. As
is well known, a cognitive approach to the stylistic
use of phraseological units in discourse is a new
area of research. The use of figurative language,
including phraseological units, has been accepted
as an integral part of human cognition, revealing
a cognitive mechanism. The idea that phraseology has
the right to exist as a separate branch of linguistics
was first put forward by Kunin. He also introduced
the term phraseological stylistics to study the stylistic
features of phraseology [4, p.71-75]. Kunin referred to
phraseological stylistics as part of both general stylistics
and phraseology. In his later works, he developed his
views on the stylistic use of phraseological units. In
Western Europe, the scientific interest in phraseology,
and especially in the stylistic use of phraseology,
developed much later. Following Kunin, Glaser
refers to phraseology as the subject which studies
the communicative effects of phraseological units
and individual modifications [2], [3].

Stylistic use or instantial use (as Anita
Naciscione calls the stylistic use of phraseological
units) of phraseological units usually actualizes in
the speech process and discourse when the author
wants to express his opinion or thoughts much more
colourfully, concisely and in a unique way. Such
kind of transformations in phraseological units
made purposefully by the authors serves achieving
a special effect and have a significant role in
the formation of the author’s idiostyle. Stylistically
changed phraseological units maybe used not only in
the headline of newspapers, but also in the beginning
or at the end of the paragraphs for emphasizing
the content of the context.

It is clear that for bringing the idea of the text
to the fore, especially for the attraction of readers’
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attention the phraseological units are widely used
in newspaper headlines. Such kind of usage of them
maybe called as Umbrella use due to A. Naciscione
[7]. Proverbs are also used intentionally for catching
the eye of reader’s in newspaper headlines, in
advertisements. In the first case, it is very easy to grasp
the idea of the discourse content if the mentioned
proverb doesn’t have any structural transformations,
especially for L2 learners. Because none of cognitive
skills is demanded here. For example: The proverb
“All that glitters is not gold” is used in without any
real modification.

Zimbabwe situation news, 20.01.2020

In the second case, author may appeal to his
imagination and creativity for presenting a creative
headline with proverbs. Such usage of some structural
modifications are acceptable, but semantically
the author’s modifications should be suitable for
the reader’s or listener’s remembering the original
variant of the modified or transformed proverb. It
mostly achieved when the reader or listener can relate
the cognitive processes in his or her mind successfully.
Such kind of approach to various manipulations
with proverbs maybe rendered as innovative use
of proverbs too. For example: The proverb “An apple
a day keeps a doctor away” — Giinda bir alma yeson
saglam olarsan.

Does an apple a day really keep the doctor away?
News headline of

CBS News 30.05.2015

The following types are examples to Umbrella use
of phraseological units:

1. Phraseological units reflected in the headings can
be observed both in non-transformed forms, the way
reflected in dictionaries, and in transformed forms.
Evenifthe phraseological unit present in the newspaper
headings does not appear in the text, its use in this form
can meaningfully encompass an entire chapter, book,
or article. Great number of writers and creative people
choose phraseological units as the most perfect way

to render the reader about the essence of their work.
For example, the title of Joyce Cary's comic novel
The Horse’s Mouth serves to convey a message about
the content of the book.

Thus, this phraseological unit is reflected in
the CCDI (Colins Cobuild Dictionary of idioms)
as the horse's mouth, and means the most accurate
human meaning you can get information (malumat:
alda eda bilacayin an dogru insan).

2. The headline of newspaper maybe the presenter
of repeated phraseological unit at the beginning
of the given material or in the first paragraph. It
includes not on

ly semantically transformed, but also structurally
transformed phraseological units.

3. The newspaper heading may include
the phraseological units utilized at the last paragraph
of news material.

4. Both semantically transformed, structurally
transformed phraseological units and original
phraseological units (without any modifications)
used in the first and in the last paragraphs of discourse
material maybe chosen as effective and informative
headline of the newspaper.

The author should possess some important qualities
for achieving successful stylistic transformations
of phraseological units in discourse: 1. Deep
knowledge in the field of phraseology and style;
2. Skills of stylistic discourse; 3. Creative thinking
alongside with strong imagination and cognitive
abilities [7, p.160-165].

Conclusion. Thus, media discourse is a dynamic
linguistic phenomenon which reflects the realities
of the modern world. In the result of these dynamic
development new words, idioms may appear
in the language. That is why the stylistic use
of phraseological units in media discourse is
the significant point while analyzing media texts from
the point of view of media linguistics, as well as when
translating them from English into Azerbaijani.
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Xananapogsa A. llI. CTUJIICTUYHE BUKOPUCTAHHSA ®PASEOJOITYHUX OAUHUIb
Y MEJIAJAUCKYPCI (na mamepianax anzniiicoekoi ma azepoaitoxicancokoi moa)

Bioomo, wo mediaduckypc oxonnroe besniy sicanpie (menebavenns, 2azema, iHmepHem, peKkiama mowo)
ma Haniexcanpis (inmepe'ro, aucm pedakmopy, eed-catimu, coyianvhi mepedxci mowjo). IlopisHano 3 iHwumu
BUOAMU OUCKYPCY, V MeOiaOUCKypCi 3a8xicoU NpUepmac y8azy axmydibHicmb npodiemu GUKOPUCTHAHHS
(pazeonoziunux 00uHUYL Ma 0CoOIUBO0 MOOUPDIKOBAHUX, MPAHCHOpMosanux Gpazeono2izmie. BocusaHus
MoOughikosanux ppaseonoizmié 3 0CoOIUBOID MemMOK O00CUMb YCHIWHO 3ACTOCOBYEMbCA He MITbKU
8 3020/108KAX 2a3em [ JHCYPHANIG, djle | 8 PeKAAMHUX WUMAX, 8 NPE3CHMAYiaxX OKpemux OpeHoi8 i mopeosux
Mapox. Y mediaducKypci nouupere UKOPUCMAHHI MOOUPDIKOBAHUX (PpaA3eoN02IYHUX 0OUHUYD O]l OOHECEHHS
00 YUMaua nepesadcHo CAmupUiHUX, ipOHIYHUX, SYMOPUCTIUUHUX OYMOK.

Bowcusanns ppazeonociunux oounuys y Mediaduckypci 3ycmpiuaemoscs Habazamo yacmiuie, Hide y IHUUX 6UOax
ouckypcy. 3o0Kkpema, npasuibHe UKOPUCAHHS (DPA3EoN02i3mMI8 Y 3a20I068KAX 2a3em Ma HCYPHATIB 66aAHCACTNBCSL
diesum 3aco60m 0ocseHents eghekmy camupu ma cymopy. Y moii sce uac npedcmasnuxu 3MI ma srcypnanicmu
MOJACYMb GUKOPUCINOBYBAMU (pa3eoNociuti 360pomu 0l Mo20, Wob MAKCUMATLHO eheKmueHo ma y Oinviu
JIGKOHIUHIU hopmi OoHecmu 00 wumava 4u cuyxada HeoOXiOHy iHgopmayito. [na npasunvbHo20 po3yMiHHA
cency mekcny mam, 0e 'y mexcmax GUKOPUCHOBYIOMbCSL Ppaseonocizmu, euKe 3Ha4eHHs Mae npoyec ananisy
paszeonoziunux 00UHUYb, 0COONUBO KOHMEKCMHUL NIOXi0 00 ybo2o npoyecy. Tak, HanpurIaod, CMUTICIMUYHI 3MIHU
paszeonoziuHux 0OUHULL MONCYMb 8I00Y8AMUCA TULUE BCePEOUH] KOHMEKCNTY. 3a3HAUUMO, W0 NpobiemMa CIU0
€ OOHI€I0 3 HAUAKMYATbHIUUX NPOOTIeM OUCKYPCUBHO20 npoyecy. Y cmammi 3a3Ha4acmsbCs, Wo 6UKOPUCTIAHHSL
@paseonoziunux oounuys y eazemuux 3aeonoskax A. Hauicuione nazsana Umbrella use. Buenuti-0ociionux
88adicae, wo 018 OOCACHEHHS 0AIUX CHMULICMUYHUX NePemEOpeHb (Opa3eonociyHux O0OUHUYb Y OUCKYPCI,
aemop nosurer mamu neeui axocmi: 1. Iuboki 3nanus 6 eanysi ¢paseonoecii ma cmunicmuxu, 2. Hasuuxu
cmunicmuuno2o ouckypcey, 3. Kpeamusne neopounapme mucnenns nopso iz CuibHo0 Y6010 ma NizHA8AIbHUMU
30ibHOCmAMU. Y cmammi maxoic 8i00UBarmMbCs 0Kl BUNAOKU BHCUBAHHSL (DPA3EONI02IUHUX OOUHUYDb Y 2A3EHUX
saeonoexax: 1. 'V 3aconoskax ¢ppaseonoeiuni oOuHuyi mModxcymo 6i00UBAmMuUcs K i CILOBHUKOBUX (hopmax,
mobmo. 6e3 mpancgopmayii, i y opmax, y axux cnocmepicaromvcs pizHi munu mpaucopmayii. Hasimo
AKWO (ppazeonocizm, RPUCYMHIL Y HA36I, He 3YCMPIYAEMbCsL 8 CAMOMY MeKCMI, U020 8AHCUBAHHS 8 MAaKill hopmi
Modice oXonmosamu Yinull posoin, knuey abo cmammio. 2. 3a201060K Modice Oymu GUPANCeHUll K He3MIHEHOI0,
OCHOBHOI0, KAHOHIUHOI0 (POPpMOIO (hpaszeonociunoi 00uHUY, o NOGMOPIOEMbCA HA NOYAMKY AO0 6 OCHAHHLOMY
abzayi mexcmy, max i 3a 00NOMO2010 3MIHEHOT asmopom hopmu.

Tazemni 3aconosxku 3a62cou npugepmaioms yeazy yumaua. Taxum 4uHom, oMU UCYBAIOMb i0€10 MEKCHY
Ha nepwiuii naaH, pooasuu ii Oinbwl ouesuoHow. Humauesi NPonowyOms 20mMosull BUCHOBOK aO0 0aromb
MOJCIUBICTNG CAMOMY 3POOUMU UCHOBOK.

Knrouosi cnosa: ouckypce, meoiaduckypc, ¢ppazeonoziuna mpancghopmayis, edazemui  3a20108KU,
CMULICIMUYHE BUKOPUCTNAHHSL.
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